
SEPI ENGINEERING CASE STUDY

Red-lining 
with Heart 
TELLING AN ACCURATE STORY OF A 

CIVIL ENGINEERING FIRM’S TRUE VALUE.



OUR APPROACH

The Landscape When 
Petrie Creative Arrived 
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When SEPI came to discuss their previous 
website presence, both sides agreed:

1. The website was outdated.

_________________________________________________________________ 

2. The projects didn’t reflect their full-service capabilities

_________________________________________________________________ 

3. The website was difficult to maintain

_________________________________________________________________

4. They lacked a consistent brand experience that conveyed
their values and commitment to the community

_________________________________________________________________

5. They needed an approach that would transition them into
other niche industries and services they were targeting

OUR APPROACH 

The Former Landscape

WHO ARE THEY?

COMPANY BACKGROUND

SEPI was founded in 2001 to 

provide engineering and planning 

services to public and private sector 

clients. SEPI is a full service civil 

engineering firm with civil engineers 

and environmental professionals 

to complete projects across the 

southeastern United States. Their 

mission is to improve the quality 

of life for our communities by 

successfully completing projects 

for clients in a timely, safe and 

cost-effective manner. SEPI is 

headquartered in Raleigh, North 

Carolina, with branch offices in 

Charlotte and Wilmington.
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PREVIOUS SEPI ENGINEERING WEBSITE  /  BRAND
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OUR STRATEGY

Updating the Brand:
Identity
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SIMPLIFYING THE LOGO + 

CREATING A SIMPLE VISUAL 

STYLE GUIDE

Building on the visual red line that 

previously existed in their logo 

and in their building architecture, 

Petrie Creative created a simplified, 

bolder mark as well as a defining 

color palette and typographic guide 

to act as a framework for the 

website and their brand.
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OUR STRATEGY

Updating the Brand:
Messaging 
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THE CONCEPT OF RED-LINING

In engineering, red-lining is defined 

as manually annotating maps or 2D 

geographic information to improve 

or correct information.

Using this idea as the underlying 

concept for the SEPI brand, our 

goal was to associate the red line 

with SEPI Engineering — and their 

positive impact or improvement on 

that space.
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OUR STRATEGY

Creating a Visual 
Language for the Web
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NAVIGATION ICONOGRAPHY BASED 

ON ‘FOR THE PEOPLE‘

As an civil engineering firm focused 

on community systems, we created 

an iconic set of pictographs for SEPI 

based on the international standard 

(ISO 7001) of Public Information 

Symbols, which are the universal, 

global design standards for public 

accessibility and readability. 

By creating a visual system that 

categorizes their services and 

industries based on devices known 

in their practice, users can navigate 

through SEPI’s offerings much like 

they would visually navigate public 

spaces. 
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OUR STRATEGY

Creating a Photographic 
Library with Emotive Value 
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SETTING THE MOOD

Photography communicates an 

experience, an idea or a feeling that 

represents a brand. Through the 

power of emotion-provoking images 

that create positive associations for 

the viewer, we chose imagery that 

would reflect SEPI’s feeling of 

integrity and trust.

Images of everyday grandeur, 

beautiful lighting and magnificent 

angles, were carefully chosen to 

represent Sepi’s forward-thinking 

and integrity.

ARTFULLY AUTHENTIC 

Going a step further to truly 

represent SEPI’s dedication to serve 

community, Petrie Creative chose to 

use beautiful images straight from 

public archives instead of employing 

standard stock photos. Artists from 

the whom the images were used 

benefited directly from the use of 

their photos. 
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THE HUMAN ELEMENT

Adding a human element to 

an image adds relatibility, 

approachability and interaction with 

the space, which are SEPI’s core 

strengths. Beautiful, inviting images 

were chosen to represent the human 

spirit of exploration, friendliness and 

open invitation of the spaces. 
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A GRAND VISION

Point of view can change the way 

something is perceived. SEPI thinks 

big — and from many viewpoints. 

They have the full-service capabilities 

of a firm five times their size, which 

previously was not conveyed in their 

photography. 

Petrie Creative wielded the power of 

vast birds eye view images and other 

atypical perspectives to represent 

Sepi’s big picture thinking and the 

inventive nature of their company. 
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OUR STRATEGY

Using Dynamic Data 
Visualization
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UTILIZING DYNAMIC DATA 

VISUALIZATION 

TO REPRESENT SERVICES

SEPI needed to show the full array of 

services performed on each project 

— and an easy way to implement this 

system onto their new website. Not 

accurately displaying the full offering 

of their expertise was a hinderance 

to gaining new markets.

We extensively researched, tested 

and implemented the best method 

and model of data visualization for 

use on the site — to better convey 

their overall expertise.
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TAGGING THE SEPI CASE STUDIES

Petrie Creative implemented the jquery bubble chart as the best 

solution to represent SEPI’s full-service capabilities data. With small 

data arrays for the visualization, the bubble chart proved easiest to 

read visually, had more visual scalability, and allowed iconography to 

be part of the system.

Integrating the jquery bubble chart visualization into the backend field 

entry, SEPI could enter a percentage of each service used when a 

project was entered into the system — dynamically generating the 

infographic of  service touchpoints. With each new project case study 

entered adds an authentic thread in the bigger tapestry of SEPI's 

full-service capabilities.
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OUR STRATEGY

Bringing It All Together: 
The Online Experience
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OUR STRATEGY

Bringing it All Together
A Custom Intranet
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A ‘MIRROR’ IMAGE: 

THE SEPI INTRANET

The intranet site was created to 

mimic the look and feel of the main 

site but have exclusive access and 

content tailored for the employees of 

SEPI. Employees can access internal 

news, marketing information, HR 

information, and other pertinent 

internal information. 
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